
  

Timeline
In October 2007, President Gee created  
six strategic goals for Ohio State.  
Goal No. 1: One University.

Common message testing, review with internal 
stakeholders

Expand brand guidelines to include web, social 
media, editorial standards

Monthly Lunch-n-Learns

Expand Brand Work Team to Brand Forum 

Visual identity approved; Early-adopter  
colleges and units begin transition planning

Visual identity  
system developed

Board of Trustees approve AFP team’s final 
recommendations for brand position 

Brand position 
developed and tested

Brand position 
recommendations

Alignment on 
advancement initiatives
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Brand guidelines team formed, meets weekly

Brand guidelines team develops brand toolkit

Lead adopters finalized transition plan; 

Common messaging platform developed

May 1, 2013: Brand guidelines site launches; 
brand guidelines team meets biweekly

We are 
here


